Hi 

Please find wording for invnt website – please keep highly confidential as this is a new project and not to be discussed with anyone but myself and tash 


Who We Are 
INVNT is a Data analytically marketing service provider. We have a proven track record of delivering customer engagement solutions. Focus areas but not limited to. Credit, Insurance, retail, Motor, Banking, telecoms. We combine data, advanced Tech analytics, insights, Current Factual Information, Social Media & Global Trends to effectively acquire new clients. Established in 2011 we have created a solid framework of engagement and new acquisition. 
"The best way to read the future is to invnt it." 
What do we do 
1. Open the door to a world of digital and DM channels. 
1. Lead Generation 
1. Call Centre 
1. New Acquisition – With Admin 
1. Data Base Construction 
1. Data Cleansing and Analysis 
1. Data Tech 
1. Data Modelling 
1. Score Card Building 

How do we do it

1. Social Media trends, purchases, property information, vehicle information, census. Everyone shares information about themselves every hour. We leverage of insights to create consumer profiles. This is created with AI Data Analytics (Algorithms) 
1. We capture spend, income, Affordability, lifestyle spend. Using a string of multiples, facts, figures and lifestyle we have the ability to predict movement, buying, cancelling and Saving. 
1. We work on an 80/20 factor – 20 probability 80 Facts. 
1. Our Software Platforms are unique and built on world class technology. This enables high level consumer engagement on multi platforms with linking communication. 
Our Platforms 

1. SMS 
1. Social Media 
1. Email 
1. Call Centre 
1. Field Marketing 
1. Talking Billboards 
1. Chat Bots 
1. Ip Recognition Tools 

Our Data 
1. Active consumers In South Africa 
1. Updated on a monthly basis VIA bureau and multiple engagement channels 
1. Our data base offers unique elements such as race, religion, social positioning. 
1. We use factual information, Movements and internal scoring within data sets. 
Our Big Idea
1. Creating a successful campaign is tailor making it to suite desired environments. 
1. Matching data with data is key and allows a smooth transition in converting sales. 
1. The following areas will be analysed – People, processes, technology, Customer journey/Experience and product offering. 
1. According to outcomes we will scope out a data set and platform to provide the ideal new acquisition 
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